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Buy online, pick up in-store (BOPIS)

_ WIDESPREAD ADOPTION

sy 92:RETAILERS

® currently have a BOPIS program in place
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‘ S in the U.S. have used BOPIS in the past six months
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ORDER IN-STORE. BOPIS PROGRAM Kt oy

TOP BOPIS CHALLENGES

SPEED OF HAVING ORDERS IN-STORE SPACE FOR SYNCING ONLINE AND
READY FOR PICKUP PICKUP OF ONLINE ORDERS IN-STORE INVENTORY

PEOPLE, PROCESS, TECHNOLOGY: ~ OPPORTUNITY AT HAND
SOLUTIONS T0 BOPIS CHALLENGES

of retailers said more than 50%
wﬁl%ggﬁgﬁfmjwﬂ?&onnsm of their e-commerce orders are BOPIS

OF RETAILERS ARE INVESTING IN

TECHNOLOGY SYSTEMS TO ENABLEBOPIS of retailers are able to track
incremental in-store purchases from

OF RETAILERS FORMED CROSS-FUNCTIONAL ~ BOPIS customers
TEAMS T0 DEVELOP BOPIS PROCESSES

HOW RETAILERS ARE

MEASURING BOPIS SUCCESS .
I- TOTAL BOPIS SALES AS A PERCENTAGE OF OVERALL SALES 984,: RETAI LE Rs

see additional in-store purchases

2. CUSTOMER SATISFACTION from BOPIS customers

3. ONLINE AVERAGE ORDER VALUE TWO _TH I RD s

4- SPEED OF FULFILLMENT of retailers are seeing BOPIS
customers spend an additional 11% to

5- INCREMENTAL IN-STORE PURCHASES 30% once in-store

““More In-store sales have been generated since our BOPIS
program has been in place.”

To see more, the free e-books:

Part 1: Understanding the Growth & Impact
Part 2: Tech Investment in Order Fulfillment


https://www.radial.com/bopis-understanding-growth-impact-omnichannel-fulfillment?utm_campaign=20190617-TR-BOPIS-Research-Pt1&utm_source=TotalRetail&utm_medium=Sponsored_Content&utm_content=20190926-Infographic
https://www.radial.com/tech-investments-order-fulfillment?utm_campaign=20190711-TR-BOPIS-Research-Pt2&utm_source=TotalRetail&utm_medium=Sponsored_Content&utm_content=20190926-Infographic

